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Marketing Asset Guidelines
for Knowledge Originals

We're excited to share your Knowledge Originals film or series with our audience.
The Knowledge Network Brand & Audience Engagement team will work closely with you
to ensure materials reflect both your creative vision and Knowledge Network's brand.

Purpose

To help us create strong, consistent promotional materials, our Brand & Audience
Engagement team will require a specific set of marketing assets.

These guidelines outline what we'll ask for, when we'll need it, and how the materials
will be used. Every project is unique, so this list can be adapted in collaboration with
your team.
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What's inside this document

1 Title Graphic / Logo
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4 Poster

5 Trailer
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7 Timing & Delivery
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K: Title Graphic / Logo
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K: Title Graphic / Logo

Title Graphic / Logo

Your program's title graphic will be used across Knowledge Network promotional
materials, including print, digital, and on-air. To ensure it reproduces clearly and
consistently across all three environments, we recommend the following best practices:

Clear, Readable Font

Choose a typeface that remains legible at a variety of sizes — from small web
placements to large on-air titles. Avoid overly thin, ornate, or highly stylized fonts that
may be difficult to read when scaled down or viewed on screens of different qualities.

DO DON'T

EXAMPLE 2 g {o

EXAMPLE =S
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K: Title Graphic / Logo

Strong, Clean Linework

Opt for thicker letterforms or bold weights that hold their shape when displayed
in motion graphics, thumbnails, or print. Fine lines or delicate detailing often
disappear on TV screens or when compressed for digital use.

DO DON'T

EXAMPLE Cxample
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K: Title Graphic / Logo

Video-Safe Colours

Use colours that reproduce accurately across broadcast and online platforms.
Extremely bright, neon, or oversaturated colours can ‘buzz’ or bleed on TV and
may shift depending on the viewer's device. Staying within broadcast-safe colour
ranges ensures the title looks consistent and professional everywhere it appears.
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K: Title Graphic / Logo

Please Provide: Horizontal Vertical

. H igh- resolution d igital Transparent bgckground Transparent bgckground

[ Ca [ L

files (vector files are
preferred)

* Transparent background
versions (white, black, and
colour if applicable)

White White

* Horizontal and

vertical orientations TRANSPLANT
(as applicable) Y LRI\ Al STORIES STORIES

Black Black
TRANSPLANT BXISI=ES TRANSPLANT
STORIES
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Title Graphic / Logo

Poster
Print Invitation

Come celebrate the world premiere of
Transplant Stories on Knowledge!

Knowledge:

L=

YOUR INVITATION
Exclusive
Advance Screening
Maonday, Novernber 18, 2024

7-9 pm
Theatre zoors cpen at 6:30pm
Caoncession will be open

Dgar w<Primary Salutations:,

Enowledge Matvenrk and Cmnifilm Frtertzinmeant are

anly sneak peek sore
Original series,

This very special serie fwman stories aehind
i stz«<es ob crgan ransplants,

Vancouver Playhouse
600 Hamilton Street
Wancouver, BC

Accessibility Provisions:

= The theatre i wbeelchar aceessibls <adly kit
uz knge [ wed require this

A i n Lanauage

Seating s limitzd and we antic oate 705 2vent will fill
up fast 20 plesse reserve your spot today. You must be
registered to attend this event,

Pleasa REVP by Movember 8 by calling 604-431-3222 S i R ife-cha nEmg iy rneyé\\";’
for persons requiira Near 18 2ssistance. - ! n \'. &
wre you tell us the nember in your party i - h = "9

{accessible seating or ASL Interpretation).

Watch Free on

This is a free, private event by invitation anly.




Title Graphic / Logo
Digital Ad

® @ M~ < p @ & straight.com
SCraight resierrer  nsioers :
CITY&CULTURE  ARTS  FOOD&DRINK  MUSIC  FILM&TV  LIVING  YOUNGFARMERS  EVENTSCALENDAR  GOLDEN PLATES MORE v
Arts TOPICS v

ARTS FEATURES »

Ryan Davis celebrates the complicated beauty of the string
family's black sheep

YouTube

f X ¥ = ®

TRANSPLANT BRI

@) Ryan Davis Performs "Colour You Like"

The Royal Conservatory of Music

POPULAR ON STRAIGHT.COM

Vancouverites have never
had Mexican food like
this

And the nominees for the
29th annual Golden
Plates awards are...

Nick Thomas unpacks
the Smugglers,
Tranzmitors, and
Nardwuar’s completely
vintage can of clam
chowder

t
ranspla™ oo
P Sores— 0%

Watch on @ YouTube

Get the best of Vancouver in your inbox, every Tuesday and Thursday. Sign up for
our free newsletter. REE s \\hat's In Your Fridge: Pat
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K_ Photography

Photography

Hero Image

A single, standout image that captures
the essence of your program - a visual
that audiences will come to recognize.
This may feature key characters, a
defining moment, or strong imagery
connected to your story.

Specifications:

High-resolution (300 dpi minimum)
Usable in both horizontal and vertical
formats

Captures clear focus and emotion,
preference for images that feature
people

Photo credits and names of people
featured

Screengrabs are not acceptable
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Photography

M «

O Q, Search Facebook

< / @ facebook.com

Facebook Header

Instagram Reels

< knowledgenetwork knowledgenetwork 23h 3 . - WI l n I I
& Watch full reel >

Knowledge Network . STREAM NOW | Knowledge.ca

20
posts

4103
followers

Knowledge Network
Follow @ Messa

TV netwark 31K followers - 75 following
BC's public broadcaster. TV shows an
free and commercial-free across Cana

(ZJ knowledge.ca Posts About Mentions Reels Photos Videos More v

Intro Posts 25 Filter:

International dramas, award-winning documentaries, and exclusive

Following ~ Knowledge Originals
9 ik Knowledge Network .
ah-@
@ Page - Broadcasting & media production company Defined by the Carpathian Mountains, the Danube River and the Black Sea, Romania might ju:
be the wildest country in Eurcpe. Following the four seasons of the year, this awe-inspiring
€ Burnaby, BC, Canada, British Columbia series reveals wildlife amidst spectacular landscapes.

Wild Romania
604) 431-3222
L ) ‘Watch free on knowledge.ca/pregram/wild-romania... See more

info@knowledge.ca
knowledge.ca

Open now v
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YouTube Thumbnails

I
|
|
|
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K_ Photography

Transplant Stories

Supporting Images

Used across web, social
media, and print. These
images can be more
descriptive or contextual.

Please provide:

* Minimum 5 high-res
images (300 dpi)

* Mix of horizontal and
vertical compositions

* |fyou are developing
a series, we ask for a
minimum of 3 images
per episode

* Photo credits and names
of people featured
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K_ Photography

Behind-the-Scenes Stills

Provide images that convey the energy and atmosphere of production.

Please provide:

* Minimum 5 high-res images (300 dpi)

* Mix of horizontal and vertical compositions

* |f you are developing a series, we ask for a minimum of 3 images per episode
* Photo credits and names of people featured

Clan of the Painted Lady Arthur Erickson: Beauty Between the Lines
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K_ Photography

Director Portraits

Images of director and key
production team.

Please provide:

* Minimum 5 high-res images
(300 dpi)

* Mix of horizontal and vertical
compositions

* Photo credits and names of
people featured

Arthur Erickson: Beauty Between the Lines
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K- Series Specific
" Assets
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K: Series-Specific Materials

Series-Specific Materials

If your project is a series, please also provide the following branding
elements to help our team maintain consistency across all promotional
touch points.

Fonts and Colour Scheme
Provide the primary and secondary typefaces used in your series

branding, along with the full colour palette including hex codes, RGB,
and CMYK values where available.
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K: Series-Specific Materials

Font:

Kaneda Gothic Bold

WILDFIRE

Colours:

= EBARRRR

HEX: #000000
RGB:00O
CMYK: 000100

HEX: #ffffff I INEIRE PREMIERES APRIL 29 8 P

RGB: 255 255 255
CMYK:0000 el s @ & (=5 0L
Wildfire — Official Trailer | Knowledge Network

Knowledge Network: Iy is o @ shwe 4+ Ak [] s

11.4K subscribers

HEX: #e3c811
RGB: 227 200 017
CMYK:1316 100 O

4.9K views 1 year ago #wildfire #knowledgenetwork

Filmed during BC's worst fire season on record, this timely 5-part docuseries parachutes you onto the frontlines of recent wildfires. With unprecedented access, it follows the brave men and women fightin
protect communities and shares the latest understanding about wildfire prevention

...more

K: MARKETING ASSET GUIDELINES FOR KNOWLEDGE ORIGINALS 20



K: Series-Specific Materials

Series Tagline

A short, memorable line that
captures the spirit of your
series. This may be used across
promotional copy, social media,
and on-air graphics.

TRANSPLANT R

The behind the life-and-death
stakes of organ transplants.

Short
The human stories behind the life-and-death stakes
of organ transplants.

Long

A four-part docu-series following patients
undergoing urgent, life-saving organ transplants
in British Columbia.
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K " Poster
||

Poster

Your poster provides valuable
reference material for our Brand &
Audience Engagement team, helping
us align promotional design with your
creative vision.

The Painted Life of |

EJ HUGHES

L

hwnu: FATRIEERRMEAT L

K: MARKETING ASSET GUIDELINES FOR KNOWLEDGE ORIGINALS

23



K: MARKETING ASSET GUIDELINES FOR KNOWLEDGE ORIGINALS 24



K- Trailer
||

Trailer

Knowledge Network develops its own promotional trailers and teasers, but we
welcome seeing any versions you create to help us understand your vision and tone.
These can serve as valuable references for our team as we craft promotional content,
Knowledge Network would like to be able to use clips from trailers in industry and
Board of Directors updates and presentations.

If available, please provide:

* A teaser or trailer, rough or polished versions are welcome

* Access to any textless or captioned versions, if available

* Notes about music, pacing, or tone that you feel capture the spirit of your program
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K- Audio Channels
||

Audio Channels

Audio channels must follow one of the mappings listed below.

Audio stem tracks (music + effects and dialog) must also be delivered as
separate audio files (in addition to including in the video file tracks listed below)

Standard Stereo Stereo with Described Video
Channel - Audio Channel - Audio
1- Program Mix Left 1- Program Mix Left
2 - Program Mix Right 2 - Program Mix Right
3 - M&E Left (if available) 3 - Described Video Left
4 - M&E Right (if available) 4 - Described Video Right
5 - M&E Left (if available)
6 - M&E Right (if available)
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m Timing &
= Delivery
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K: Timing & Delivery

Timing & Delivery

We understand timelines vary, but to support early promotion we will be asking for marketing
and brand assets in two different batches aligned with your film delivery schedule:

Rough cut stage: Final delivery:
* Early still photography » Title Graphic/Logo
* Working title graphic * Photography: Hero, Supporting Images,
* Any teaser/trailer material Behind the Scenes, Director Portraits
and plans » Series-Specific Materials
* Poster
* Teaser/trailer

We'll confirm exact deadlines and preferred formats at the start of our collaboration.
Feedback and approvals will be provided in 1-2 weeks after delivery.

If you have questions or need examples, please reach out to:
Nicole Parfitt, Marketing Lead nicolep@knowledge.ca
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