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Ethical Standards (Adopted 1964; amended Oct 2014, Dec 2023) 

IntroducƟon: Our Commitment to Ethical and EīecƟve Fundraising 
The AssociaƟon of Fundraising Professionals (AFP) is a professional organizaƟon whose members believe 
that philanthropy and fundraising are important aspects of our lives in society. AFP exists to foster the 
development and growth of both fundraising professionals and the profession itself and to promote high 
ethical behavior in fundraising pracƟces. The AFP Code of Ethics and its Standards of Ethical PracƟce inform 
and govern the behavior of members and are designed to be applied alongside AFP’s commitments to 
member fair behavior pracƟces and IDEA (inclusion, diversity, equity and access). 

The Code and Standards have a dual focus: (1) the duƟes of fundraisers to the organizaƟons and 
communiƟes they serve and to the donors who support those missions; and (2) the duƟes of fundraisers in 
relaƟon to others in the profession and to the wider public. 

This Code guides those pracƟcing fundraising (individuals and organizaƟons), and also applies to business 
members as they support fundraising pracƟces.  

The AFP Code of Ethics governs AFP individuals, organizaƟons, and business members to: 
• PracƟce their profession with integrity, honesty, truthfulness, and adherence to the absolute obligaƟon 

to safeguard the public trust. 

• Act according to the highest goals and vision of their organizaƟons, professions, clients, and 
consciences. 

• Put philanthropic mission above personal gain. 

• Inspire others through their own sense of dedicaƟon and higher purpose. 

• Improve their professional knowledge and skills, so their performance will beƩer serve others. 

• Demonstrate concern for the interests and well-being of individuals aīected by their acƟons. 

• Value the privacy, freedom of choice and interests of all those aīected by their acƟons. 

• Foster cultural diversity and pluralisƟc values, treaƟng all people with dignity and respect. 

• Aĸrm, through personal giving, a commitment to philanthropy and its role in society. 

• Adhere to the spirit as well as the leƩer of all applicable laws and regulaƟons. 

• Avoid even the appearance of any criminal oīense or professional misconduct. 

• Bring credit to the fundraising profession by their public demeanor. 

• Encourage colleagues to embrace and pracƟce these ethical principles and standards. 

• Be aware of the codes of ethics shared by other professional organizaƟons that serve philanthropy. 

https://afpglobal.org/member-code-conduct
https://afpglobal.org/initiatives/afp-idea-inclusion-diversity-equity-access
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Ethical Standards (Adopted 1964; amended Oct 2014, Dec 2023) 

Public Trust and Transparency 
Fundraisers secure philanthropic support for organizaƟons whose missions respond to community 
needs and aspiraƟons.  

We earn the trust of the public for our work — and ensure its eīecƟveness — by adhering to the 
highest standards of integrity, honesty, and respect. In accordance, members are expected to: 

1. Not engage in acƟviƟes that harm the members’ organizaƟons, clients, or profession or 
knowingly brings the profession into disrepute. 

2. Comply with all applicable local, regional, and naƟonal laws and regulaƟons. 

3. Recognize their individual boundaries of professional competence and responsibility. 

4. Convey informaƟon about programs, products, services, and mission-delivered soluƟons 
without misrepresentaƟon. 

5. Establish the purpose and scope of work at the beginning of any contractual relaƟonship. 

6. Refrain from knowingly infringing on the intellectual property rights of other parƟes. 

7. Abstain from disparaging compeƟtors. 

8. When staƟng fundraising results, use accurate and consistent accounƟng methods that conform 
to the relevant guidelines adopted by the appropriate authority. 

ConŇicts of Interest 
PotenƟal or actual conŇicts of interest can undermine conĮdence in members, their organizaƟons, and 
professions. In accordance, members are expected to: 

9. Avoid acƟviƟes that conŇict with or may conŇict with their Įduciary, ethical and legal obligaƟons 
to their organizaƟons, clients or professions. 

10. Disclose all potenƟal and actual conŇicts of interest. Such disclosure does not preclude or imply 
ethical impropriety. 

11. Decline personal beneĮts such as invitaƟons or personal giŌs that arise as a result of 
relaƟonships with donors, prospects, volunteers, or clients. 
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SolicitaƟon & Stewardship of Philanthropic Funds 
The solicitaƟon, receipt and stewardship of donaƟons must fulĮll the organizaƟons’ promise to donors 
and should be handled with the utmost care and consideraƟon.  Honoring donors’ wishes is core to the 
work fundraisers do on behalf of their organizaƟons. In accordance, members are expected to: 

12. Ensure all development markeƟng and communicaƟons are accurate. 

13. Ensure donors receive informed, accurate and ethical informaƟon about the value and tax 
implicaƟons of contribuƟons. 

14. Aĸrm their primary responsibiliƟes are to their organizaƟons while also safeguarding the 
interests of donors. 

15. Ensure contribuƟons are used in accordance with donor intent and restricƟons. 

16. Ensure proper stewardship of donaƟons, including Ɵmely reports on the use and management of 
the funds. 

17. Obtain explicit consent from donors, donors’ successors, or appropriate legal counsel before 
altering the condiƟons of previously restricted Įnancial transacƟons. 

18. Meet the legal requirements for the disbursement of funds received from donors on behalf of 
nonproĮt clients. 

Donor Privacy 
Giving is a personal choice. In relaƟonships with donors, fundraisers have access to informaƟon about 
individuals and their giving that they must respect. OrganizaƟons have an obligaƟon to ensure donors’ 
rights to privacy. This includes but is not limited to data protecƟon standards and list management 
pracƟces. In accordance, members are expected to: 

19. Protect from disclosure conĮdenƟal informaƟon to unauthorized parƟes as deĮned by an 
organizaƟon’s policies and procedures. 

20. Recognize informaƟon created on behalf of an organizaƟon, including donor and prospect 
informaƟon, is the conĮdenƟal intellectual property of that organizaƟon and may not be taken, 
shared with, or transferred to other enƟƟes. 

21. Convey to donors and clients that they can request omission of personal informaƟon from 
future organizaƟonal use. 

22. Convey to donors and clients that they can request omission of personal informaƟon from lists 
that are sold, rented, or exchanged where such exchanges are allowed. 
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Fair, Equitable, and Transparent CompensaƟon PracƟces 
We believe fundraisers should receive fair and equitable compensaƟon for the work they do in support 
of organizaƟonal missions. In accordance, members are expected to: 

23. Support fair and equitable compensaƟon, which may include bonuses or merit pay in line with 
organizaƟonal pracƟces but may never be based on a percentage of funds raised. 

24. Decline receiving or paying Įnder’s fees, commissions, or compensaƟon based on a percentage 
of funds raised. 

25. Refrain from oīering or accepƟng payments or special consideraƟons for the purpose of 
inŇuencing the selecƟon of products or services. 

DeĮniƟons 

Client – Person or organizaƟon using the services of a professional person, company, or nonproĮt 
organizaƟon. 

ConŇict of Interest – ConŇicts of interest occur when individuals’ personal interests could compromise 
their judgment, decisions, or acƟons. An appearance of a conŇict exists when people with knowledge of 
the relevant facts quesƟon individuals’ imparƟality. 

Donor – A person, organizaƟon, corporaƟon, or foundaƟon that makes a giŌ to a nonproĮt organizaƟon. 

Fiduciary – A term to refer to a person having duƟes involving good faith, trust, special conference, and 
candor toward another. (Black’s Law DicƟonary) 

Member – Any individual or organizaƟon who qualiĮes for and joins AFP in any member category. 
hƩps://afpglobal.org/afp-membership-categories-and-pricing 

OrganizaƟon – An organized body of people with a parƟcular purpose (nonproĮt, business, associaƟon) 

Stewardship – 1) a process whereby an organizaƟon seeks to be worthy of conƟnued philanthropic 
support, including the acknowledgment of giŌ, donor recogniƟon, the honor of donor intent, prudent 
investment of giŌs, and the eīecƟve and eĸcient use of funds to further the mission of the 
organizaƟon. 2) the posiƟon or work of a steward who manages the process outlined above. 

https://afpglobal.org/afp-membership-categories-and-pricing

